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IPR has become the common phrase among industry practitioner when they want to deal business 
in the international market. SME has to face the challenge of equipping themselves with all the 
necessary measures in making sure businesses survived and sustained. The issue is more towards 
competitive and productivity among them. The crux of the matter, this study will investigate the 
practices implemented among SMEs in the same category which is food and beverage company. 
The method used to obtain data is through a survey which includes an interview. This involved 
respective personnel in the company. Previous study will be reviewed to gain better 
understanding of how the IPR would really enhance the F&B company's productivity in the long 
run. The ramifications of the findings, would reveal how the practices of IPR among SMEs 
would yield significant improvement in company revenue. This can serve as a guideline for better 
understanding of how IPR practices between SMEs being implemented. The study found that use 
of brand innovation and IPR can increase competition and productivity. However, the SMEs is 
not using IPR lack of knowledge. Thus, future studies will need to examine in detail what factors, 
SMEs do not apply to drivers of IPR. 
 





Intellectual Property Right is a very important area for those who want to take advantage of their 
ideas being generated. Each idea will be given legal protection that would not let anyone take 
advantage pounds both in terms of copying, theft and so on. Similarly affirmed by WIPO 
(2015a), creators and owners of patents, trademarks and copyright will benefit behind their 
creations. SMEs is also said to be very important in a wide range of fields. Without doubt, SMEs 
play a role in the national economy. Following this, various government agencies have been set 
up to develop the SMEs sector. More exactly is SME Corp for policy making beside SMEs 
program as a resource so too for advice (SMECorp, 2015a). To be sure, this study aims to see 
how IPR may increase the productivity and competitiveness of SMEs.  
 
 
STATEMENT OF THE PROBLEM 
 
SMEs Corp is a government agency whose role in developing the productivity of SMEs. 
However, they face difficulties in improving productivity of SMEs. Namely, SMEs difficult to 
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obtain money, difficulty in entering the world of commercial activity where goods and services 
are sold and bought, limitations to the principles and rules, acceptance of technology and 
innovation, human capital development and admittedly cause of basic facilities and equipment 
needed for doing business functions (SMECorp, 2015b). With this intention, what are the 
determinants of productivity can be improved? Henceforth, productivity is determined by things 
external and internal organization (Chad Syverson, 2011). Notably, David Gruen (2012), state 
that productivity can give life in a state of satisfaction and peace to every development of a 
country. As can be seen, just as productivity is one of the challenges faced by SMEs, so the role 
of IPR needed to see the benefits in improving the performance of SMEs. 
 
What’s more, how do SMEs want to compete with other businesses, especially competition with 
larger companies? What's more goods and services produced by SMEs was difficult to penetrate, 
especially in the Hypermarket. In order to clarify, ministry of KPDNKK (2015), has clarified that 
experience, a product of the preparation period, narrow display space, the shelf life of products 
and focus on product variety among the reasons SMEs has difficulties in marketing their goods 
into Hypermarket. Forthwith, SMEs will be less in profit. Thus, the purpose of this research is: 
 
a) To see how IPR can increase the productivity and competitiveness of SMEs. 
b) To study the factors that influence SMEs the use of IPR. 
c) To view the role of SMEs in increase revenue of the country. 
 
 
LITERATURE REVIEW  
 
Before we know about what type of thing that IPR can make an improvement of productivity and 
competitiveness, we should certainly know the meaning of these two things. Commencing with, 
certainly about a tool that IPR can make enhancement of productivity and competitiveness.  
 
WIPO (2015d), outline that, in order to achieve productivity and competitiveness, IPR give 
SMEs at the first placement surely as an exclusive right besides the thing have signed up to use a 
valuable IPR. Starting with, IPR qualifies SMEs to obligate exclusivity over the dominate of their 
brands, ingenious design and on the next product over of innovative SMEs.  
 
Competitiveness 
Competitiveness is something thriving must always be never stopped so that something can be 
done by someone benefits. Karaev, Lenny Koh, & Szamosi (2007), have mention competitive has 
a "positive signal persistent". Why should it be a device? In turn, the success of the organization 
depends on factors occurred because planning to handle the competition. To recapitulate, a 




In case, competitiveness is said to be a signal, assuming that productivity also has a same manner 
as an indicator. What it is? As a matter of fact, Teng (2014), assert that performance using 
productivity as an indicator. Subsequently, productivity related to the capacity to produce a 
strong product or service equally the ratio of the output to the input of any system consequently 
to get the believe for someone who pay for goods or service (Chitvan Khosla, 2014).  
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Initially, exclusive right to have a view of something of value. Previously, Griliches (1990) have 
asserted that the principle of great material will determine customer acceptance principles. As 
mention before by WIPO, SMEs will have exclusive rights markedly as innovation, and brand. 
Each of these things has to do to determine how IPR can be used as a benchmark to increase 
productivity and competitiveness.   
 
IPR and innovation 
As an illustrations, innovation is the process of introducing something different from the existing 
ones. To recapitulate, Boachie-Mensah & Acquah (2015), mention that by knowing the influence 
of the economic determinants of innovation in the study of differentiation of various types of 
innovation. An analogy, the concept of IPR to protect one's business (Maher, Zulhumadi & Udin 
2012). Simultaneously, innovative SMEs improved with the construction of R&D at home to 
reach the competition (Rammer, Czarmitzi & Spielkamp, 2009). In addition, the growth of SMEs 
assisted by IPR to innovate through the height of the workforce to improve labor productivity 
(Heimonen, 2012).  
 
IPR and brands  
An example of is to identify a person by name. Similarly, the brand that can be seen as a symbol 
or beside the name used for the identification of something. Competitors can also be penalized if 
the theft because the identification process could be done through legal protection. In addition, 
owners can combine different with an equality matters brand as a formation. To illustrate, 
although one produces all kinds of items that have a different shape, but has the same brand. 
According to Tollington (1998), the brand assets were used to identify, property recognized by 
law, to avoid identity theft and the formation of such a symbol or the name. The formation a 
brand is also required by the establishment of new companies. In 2010, Bresciani & Eppler 
mention that brand need to new organizations tread on the market as the acquisition, retention, 
and customer reputation. In addition, delivery brand and target customers help managers achieve 
the user through collaboration (Louis & Lombart, 2010). Cooperation is amongst users and 
managers. Equally, Ingram (2014) mentions that, the brand can also be used as a factor of 
competition. Construction brand positioning graph through features such as brand products 
produced Jamaica used to measure the competition factor. Thus, the existence of a more Jamaica 
brand in cyberspace intellectual property rights is needed. Furthermore, not only knowledge 
management of the company's accomplishment factors, but also components of intellectual 
capital and proprietary firm. Intellectual capital and proprietary firms can expand performance 
using the brand (Nguyen, Dadzie, Davari, & Guzman, 2015).  
 
IPR and Intellectual Knowledge management  
Good management will shape the success of SMEs, equally deep understanding of all aspects of 
the manager ("Ten top tips for small to medium enterprise (SME) success," 2014). Together with, 
knowledge through intellectual capital and intellectual property as a strategic management of the 
organization to compete in either source visible and invisible (Huggins & Weir, 2012). An 
opposing view, convergence of knowledge does not involve long-term planning by SMEs 
limiting the performance of the organization (Ates, Garengo, Cocca, & Bititci, 2013). In order to 
clarify, Steenkamp and Kashyap (2010), address on key business performance through 
knowledge, awareness of SMEs in the understanding, pinpointing and management of assets do 
not see [4]. Immediately following, the hidden knowledge of the willingness of cooperation 
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between customers and managers from the advancement, competition (Dessi, Ng, Floris, and 
Cabras, 2014). To recapitulate, Libo (2015), outline that the basic guarantee IPR management 
coming from key leaders and organizations supports the company's culture and its resources. In 
addition, the ability of a widespread and effective coordination strengthening IPR system 
management.  
 
SMEs and economic growth  
SMEs have a role to increase state revenues. But, how? The increase in national income is said to 
be carried out by SMEs through employment opportunities. Each operation carried out by SMEs 
require workers to perform the production process of goods (Xheneti & Bartlett, 2012). 
Previously, innovation is one of the accumulative growth of SMEs through the generation of 
information (Thompson, Williams, & Thomas, 2013). However, in 2014, Chanut-Guieu & C. 
Guieu stressed that the growth of SMEs have barriers to internal and external elements. 
Furthermore, Yazdanfar & Ohman (2015), said job opportunities stifled by the sources of finance 
SMEs.  
 
RESEARCH METHODOLOGY  
 
Research Design 
To get answers Margaret Adolphus, (n.d) asserts that by building awareness of the progress of 
research in order to maintain conclusion
1
. To enumerate, the question will be constructed with the 
objective of this research was conducted. Cutaways of this study will be related to the research 
questions and to gather information. Basically, this study has two categories of data collected, 
including qualitative and quantitative data. Research how IPR can increase the productivity and 
competitiveness of SMEs carried out by using only one type category, only the qualitative 
approach. This approach used  interviews to get an answer from the question equally to unravel 
the problems SMEs. The interview was conducted in two organizations, SMEs to food and 
beverage (F&B), which produces soy sauce. The organization produces similar products, but 
different in use and not to use IPR. Any questions designed to be answered by the respondent has 
to do with the main objective of this research. As a matter of fact, the question of research that 
builds on the three objectives of the study were discussed in the previous section. 
 
Data Collection Method  
This research uses two types of data collection chiefly Primary data and Secondary data. This 
type of data collection is essential in carrying out this research. Evidence of this data collection 
category is:  
 
1. Primary Data 
 
A collection of information using this method is to obtain more detailed information. The method 
is carried out using interviews. Respondents will be given questions relating to the research 
question. Business SMEs same, but varies according to the use of IPR. 
 
2. Secondary Data 
 
This research also uses methods Secondary data is information that has been carried out before. 
This information will be collected through previous studies in support of the discussion on this 
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research. Information relating to how IPR can increase the productivity and competitiveness of 
SMEs though not many groups that use the IPR.  
 
Research Population  
Based on the scope of this research study and to achieve the objectives, the targeted population is 
in the state had to SMEs. Stakeholders of SMEs will be interviewed to answer questions related 
to the objectives. 
 
Research Sample and Sampling Technique  
Factors in selecting SMEs for interview by the willingness of SMEs to resolve this investigation. 
Two organizations that manufacture similar products, but different to the kind of small and 
medium size entities in Kedah. The most important are these two organizations have different 
apply and do not apply the application of IPR systems to achieve the objectives of this study. To 
overcome the constraints of time the interview was conducted using face to face and the other is 
through telephone conversations.  
 
 
Data Analysis  
 
Table 1: Innovation in Mudim Organization 
 
Question Answer 
1. Your company has an 
innovation or not? 
Mudim Factory has innovation in a wide range of products. 
Originally, before making any innovation, Mudim Zakaria spent 
only one type of product only. After creating innovation in, a wide 
range of innovations made by diversifying production 
2. Your company is using 
IPR for innovation? 
Mudim Factory has patent production bottle products. 
Additionally, this bottle was registered as IPR. 
3. Does your company 
innovate to differentiate 
your product from others? 
The company's products have differences to form product 
innovation compared with other competitors. 
4. To increase revenues, 
innovation can be used or 
not? 
The company also said earnings rising despite the expansion of 
the target product expanded only in Peninsular Malaysia. 
5. Is the use of IPR can 
protect you from product 
innovation in the capture of 
others? 
Mohd Ibnor Hakim explained that in the event of the use of bottles 
of patented products have been used by others without permission 
will be prosecuted by the company. 
6. Does your company use 
the R & D? 
At this time the company is doing R & D, small-scale only. But 
they are planning to set up R&D department. 
7. Does your innovation will 
improved by using R&D? 
Although, R & D is carried out on a small scale, but through the 
improvement of innovation have always done. 
8. Does your company have 
an innovation that can 
improve workforce? 
The number of employees increased because innovation provides 
opportunities to add production of this Mudim company. 
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The advantages of innovative products can increase the profits of SMEs. Additional product 
innovations that have differences from existing products. IPR and innovation are intertwined to 
protect SMEs and products which will allow SMEs. He stressed that SMEs will always have the 
motivation to improve innovation by R & D even if only on a small scale only. Thus, the use of 
innovative products and bears no resemblance protected by IPR can be carried out in order to 
increase productivity.  
 
Table 2: Brands in Mudim Organization 
 
Question Answer 
1. Does your company have 
a brand on their products? 
The SMEs Mudim company has registered brands under the 
Trademark IPR. Brand Mudim been extended to meet the criteria 
laid down by MyIpo. 
2. What type of combination 
of things with your brand? 
Zakaria was the owner of this company but managed by the her 
son. Combine this with the use Mudim and Zakaria. As a result, 
the product can be incorporated into products Mudim Zakaria. 
Although, the products were all kinds of variations.   
3. What are some combined 
with Brand? 
Additionally, the product can also be combined with the type of 
products made by Mudim. As an example, the type of products is 
soy sauce. The combination of products and soy sauce as a  
Mudim name. 
4. Are your products can be 
identified by your 
customers? 
Mohd Ibnor Hakim as respondents the Company's stakeholders 
Mudim explain their products can be identified by the customer. 
One example, said UUM students will find factory Mudim teeth 
complete tasks assigned. 
5. Is the brand, the product 
will be safe from the  others 
stolen? 
Respondent explained that their production will not be stolen 
because they had registered Brand Mudim under the legal 
protection of IPR. 
6. The reputation of your 
company depends on the use 
of the Brand? 
Their products Brand has a good reputation in spite of several 
defamation by parties who are not satisfied. Even though, as 
they're known brands, every slander could be ignored. Thus, the 
company's reputation will not be affected. 
7. Are you as stakeholders 
can achieve the target of 
consumers through brand? 
As said before, this company is known by UUM students by 
allowing students to conduct research in their areas. Interested 
parties Mudim company said that one of the objectives of this 
company is run in collaboration with students as a marketing 
strategy to get customers. 
8. Competing with other 
competing companies can 
serve as a means of 
competition? 
Competition can also overcome because the brands the company 
has a good reputation. 
9. To enter cyberspace, will 
use your company brand 
easy to get into? 
The Mudim company uses Facebook as one to explore market 
using the brand Mudim. 
10. Do you make your In order to expand the Company's market Mudim explained that 
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product brand as one of the 
intellectual resources of your 
company? 
brands them as a source of intellectual products. 
11. Are Brand can be used as 
a factor in the development 
of performance? 
After discussions on the expansion of the market, Mohd Ibnor 
Hakim  said, brands are able to improve business performance. 
 
 
Various forms of brands can be created by combining several elements in a single branding. 
Furthermore, although the SMEs produces various types of product they can make it as a brand 
but a different product. Branding can also be easy for customers to identify a product produced 
by SMEs. Although the brand is not visible to the customer, but only by listening to only the user 
is able to recognize the brand of SMEs. IPR plays a role to protect the brand that has been created 
by SMEs so as not to be imitated by others. If there impersonation of another party, the creation 
of brands already be identified. Step SMEs to market their products or services can be performed 
using the brand. Brands can serve as an important medium to be used as a marketing tool guide. 
 
Not only that, SMEs can also use the brand to compete with an IPR protection strategy that has 
been done. With the advantages granted to provide opportunities for SMEs to increase 
productivity. Furthermore, SMEs an opportunity to enter the cyber world is huge. Most 
businesses quickly and easily and do not need to remove too much time to do the marketing. 
 
Apart from the products produced by SMEs as their property rights, such as the Brand. Branding 
of products and services can be recognized by the IPR SMEs and protected from third parties. 
Similarly, the strategy to boost growth SMEs. Changes to SMEs increased from one level to the 
other level.  
 
Table 3: Finding from interview on research objective what factor that SMEs use IPR on Mudim 





MUDIM HNA Food Industry 
1. Does your company have 





2. Are you as interested 
parties have a full 
understanding about the 
management aspects? 
Mohd Ibnor Hakim was in second 
place after the company's actual 
owner Mudim. Stakeholders 
needed knowledge to manage the 
organization's management. 
Mohamad Azam is the 
manager of HNA Food 
Industry. He said managers 
must have knowledge 
management. 
3. Do you have knowledge 
about intellectual property? 
Yes There, but not using IPR. 
4. Do you have the 
impression that the 
management of IPR could 
serve as the strategic 
management of the 
Yes 
 
Mohamad Azam, said that 
the financial difficulties and 
the enrollment into the cause 
of the IPR. 
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5. Do you concentrate the 





6. In your opinion, is the 
focus on short-term planning 




Yes, so Mohamad Azam 
said to stay in the market 
long-term planning needs to 
be taken out. 
7. Does your company’ 
SMEs performance can be 
improved if the 
understanding and 
knowledge of IPR? 
To not want products exploited by 
others, and to increase the 
company's performance, process 
to know whether The definition 
IPR needs to be improved. 
If not using IPR, 
understanding in detail 
about IPR is not required. 
8. Do you have confidence 
in IPR will strengthen and 
expand the market? 
Has registered two types of IPR as 
a sign of confidence to strengthen 
and expand the market. Two types 
of IPR, patent and Trademark. 
Not using IPR, large 
companies using the product 
HNA as their products. 
Exploitation occurs when 
not using IPR. 
 
Good management in the organization an opportunity to ensure that the organization can achieve 
the desired goal of the organization with SMEs. But also, through the management of resources 
capable of making each of the factors of production, especially in the organization effectively. 
Not only that, knowledge of the organization's management to determine the objectives of the 
company or companies and the desired performance. 
 
Knowledge on the management of intellectual property helps SMEs realize understand the assets 
they own. Any information on the management of IPR how to identify and manage and use the 
information contained in the organization. The information obtained will help SMEs 
organizations not only to superiors, but also the subordinate. SMEs that have the knowledge to 
understand the management of intellectual property is better. Any intellectual property 
management allows SMEs to increase productivity and competitiveness. 
 
The standard of living will increase if SMEs also have good intellectual property management. 
SMEs that have IPR can be said to have a very strategic management. Thus, the strategic 
management of SMEs allows the productivity and competitiveness of SMEs also increased. 
 
Difficulties in applying IPR to be one factor SMEs not using IPR. To knowledge, although the 
administrators have knowledge of IPR SMEs should not need to use the management of IPR. 





IPR protection against similar products manufactured by SMEs member companies the 
opportunity to compete and increase in productivity. Managers use marketing strategies to get 
attention from customers. Additionally, managers who have knowledge about the IPR but not 
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applying it. In contrast, the financial factor is a factor not to use IPR SMEs used in organizations 
that are not registered IPR SMEs. Meanwhile, SMEs who register IPR that SMEs have 
knowledge of IPR and made him one opportunity to expand the market.  
 
 
DISCUSSION AND IMPLICATION 
 
The difference in product innovation can overcome the competition. If there is no similarity in 
the sale of goods, the customer will be thrilled to choose something different from the existing 
one. Differences product makes the product unique in that it is more clearly evident. In my study, 
Mudim companies have different products to produce a wide range of innovative products 
through the different sizes of bottles and bottle volume. Consistent with previous studies 
conducted by Boachie-Mensah & Acquah, (2015). The advantages of innovative products that 
have no resemblance to assist SMEs on productivity and competitiveness. Thus, product 
innovation, SMEs will be protected by IPR laws (Maher, Zulhumadi, & Udin, 2012). Protection 
to establish the real owner of the products created by SMEs. 
 
Equation discovery of customer cooperation with the owners of SMEs will help improve product 
brands (Louis & Lombart, 2010). SMEs Mudim willing to cooperate with their customers that 
UUM students as one of their company's strategies. The owner Mudim provide opportunities for 
students to do research. Following that, the findings discovered by students will be presented in 
class. Therefore, the number of students who simply recognize Mudim company during the 
investigation and will be recognized more and more by other students after the presentation. 
During this collaboration happen feedback from customers can be traced. Ease of social 
networking sites like Facebook would be used after the research is done. These findings are also 
similar to the previous study that the brand will make it easier to enter cyberspace and will use 
intellectual property as a sanctuary (Nguyen, Dadzie, Davari, & Guzman, 2015).  
 
 
LIMITATION AND SUGGESTIONS FOR FUTURE RESEARCH  
 
Unfortunately, I am unable to ask the question what factor SMEs doesn’t use IPR. How can I use 
briefing about why SMEs IPR even I choose different type of SMEs. However, from an interview 
I get a knowledge that neither study previously. Together with, I would like to intensify that I can 
not give a more knowledge about the background of the company in order to many of the 
students are involved in one conversation on interview in limited time. The potential for my study 
limitation should be acknowledged. Indeed, that small participant willing to interview and time 
management may have affected the results.  
 
To enumerate, future research should outline exactly more what the factor SMEs to use IPR. In 
the same manner, have a good time to do research management at times less. These skills can be 
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